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m The results of EM as policy program are bureaucratisation,
standardisation and a hygienic mode of regulation which excludes small-
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m Eco-economy as the expression of ‘real’ EM



Dimensions of the bio-

Ecological

INn agri-food networks

--ﬁco-economy

‘K

Technolaww

y development
ly driven

Ecological and genetic
engineering (industrial
ecology)

"' Agri-food networks

Integral approach of
food security

Technological generation
as a demand-driven process

Based on agro-ecological
principles



Dimensions of the
economy in agri-

, Sovereignty, Autonomy

,  Synergy between man-nature
Demand-driven research
Labor-intensive

Locally embedded
Endogeneigty
Use of local resources

of external resources

Political Top-dowh steering Enabling policy
One-direction Participatory approaches
communication by Influence of communities in
extension services agri-food networks

Power of multinationals
and larae retailers



Expressions of t
bio-economy

m Competing land-use: bio-based products and
biofuels

m Biological engineering (GM, synthetic biology,
nanotechnology, stem cells)

m Regional clustering in agroparks






The New Mi
the Netherlan

Clustering of 1,3
million chicken, 35.000
pigs and a bio-energy
Installation



Expressions of
eco-economy Iin
agri-food networks

m Alllances betweer
sectors

m Resilience and local
embeddedness
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Empirical ‘evidel

m Agro-ecological projects lead to higher productivity (Pretty
and Hine 2001)

m Local-scale food systems are more sustainable because
they have ‘tight feedback loops’ (Sunkvist et al 2005)
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V. State-led orgar
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m Resilience against drought

m Ensete as ‘pacemaker, spacemaker and placemaker’

m Productivity: Six mature Ensete plants per adult per year, a
household of seven persons needs 0,2 hectare (yearly supply)
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Rural-urban linkages
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m Based on agri-ruralism or post-productivism
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Conclusions:

regions

= New urban-rural interfaces can function as a lubricant for this counterforce,
leading to a more multifunctional form of land-use.

m  Regions compete internationally on the markets of food, leisure and housing, they
can distinguish themselves by utilising their countryside capitals, re-orientating
themselves on regional resources, and developing products and services linked to
cultural and symbolic capital.
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