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Iltalian NRN communication activities

With the purpose of meeting the need to create participation and
fostering knowledge, not only at national level, by enhancing EU co-
financed interventions through the 21 RDPs, the Italian NRN has
realised communication activities aimed at:

2009 Priority: disseminating and conveying in formation
e SLAR B BN c|ated to the National Rural Network activities,
A S gl gl opportunities and benefits

Priority: being addressed not only to the rural
I sector stakeholders but also to a wider audience
(mass target)
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Main channels of Italian NRN communication

- Audiovisual communication campaigns: National Strategic Plan activities
- Printed publications: information and promotional materials
- Innovative online tools and social media: Rural4kids and YouRural Net

- Traditional communication tools: Communication plan on cross-

compliance
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Communication targets 2010

A clearer identification of the communication strategies beneficiaries
allowed key messages to be identified and conveyed through a ad
hoc planning activity:

TARGET 1 Public opinion

« KEY MESSAGE: raising public awareness on rural development policies and enhancing the NRN
initiatives in this sector, framing them into the wider context of the social and economic development of
the Country.

TARGET 2 Potential beneficiaries of the policies

« KEY MESSAGE: supporting regions to provide potential beneficiaries with information on the available
rural development opportunities and with a punctual analysis of the financial resources provided for by
EU.

TARGET 3 Institutional and social end economic stakeholders involved in policies management and
implementation

+ KEY MESSAGE: providing stakeholders with knowledge and management instruments and information
aimed at rural development policies implementation to be streamlined also at local level.
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rried out

Press information campaign

Advertorials to be placed on 17 general-interest
newspapers and on 3 special-interest
newspapers: in all, 135 full-page ads. In addition,
banner ads to be used for 2 months on special-
interest online newspapers.

Dissemination (data recorded by individual newspapers):

Radio information campaign 6.994.466 people

60-second radio commercials on a network of
140 local radio stations for 10 weeks, and 60-
second radio commercials twice a day for 2
weeks on RDS, aimed at advertising and
promoting initiatives on the national territory
through diverse messages related to NSP
subjects.

6
Listeners average per day : 7.009.000
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Thematic projects — Activities carried out

Communication through the
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Communication plan on Cross-compliance information campaign impact
cross-compliance

Posters Brochures CDs
14.566 86.810 10.750
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Communication plan on cross-compliance

o
Regional
distribution of
participants to the
training courses

O participants From 1- 15 participants

From 16 — 39 . From 40- 100 8
participants participants
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Thematic projects — Activities carried out /2
YOURural Net

A web community open to all young farmers in order to
allow the stakeholders to directly exchange experience.
Participation to YOURural Net offers the possibility to
discuss on the web: activities, practical solutions,
innovations, training, having the opportunity to meet and
to find real answers to the young farmers’ needs.

YOURuraI ne

LA COMMUNITY DEI GIOVANI AGRICOLTORI

The decision to focus on this type of tool also comes from long observation in the
field. Research, surveys, focus groups have confirmed that as for younger people,
beyond the information available on most institutional channels (such as
newspapers, magazines, websites) it is now decisive to confront the experiences
with other colleagues (also concerning best practices and innovations
experienced in other Countries).

The website is managed by Italian NRN experts.
9
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YOURural Net

il Modifica Visualizza Cronobgla Segnalbri  Strumenti  Auto
= C X G (L) htp:/fec2-79-125-40-132.eu-west-1.compute. amazonaws.com/yoururabet/ @;;‘ !-;’- onilfa V2

L8 Pil visitati | ] Come iniziare & Ultime notizie

[ :: ONLFA :: Home | Chisiamo [... | | ) http://ec2-79...yoururainet/ & | + |

VOUMNEYOWM&WM

LA COMMUNITY DEI GIOVANI AGRICOLTOR! trovare informazioni utili per la pfm umm

Functionalities of

YOURURAL NET:

« Thematic workspaces (i.e.
information on public calls and
financial opportunities from EU
National and local funds; |
information on training: '

|nnovat|on, quallty, etC), Risorse Fai una domandaai iscritti Cerca nel database

(REGISTRATI) - Perche? m

[ ] P 1 b 1 I .t “t t” Post (10 as. Perché |e api mellifere abbandonano le amie? es Apimellfere amie
OSSIDIIty 10 pOos
Blog stories (1)

documents, reports and links Notze o Contriutl 1o reset | ot ——
of interest;

*Questions & Answers section;
*Blog;
*Messaging system for

communicating with other
farmers.

Iscritti (14) Esperienze di percorsi Kneipp nei boschi Un iscritto a caso Vedtustl ®
Faccio parte di una piccola associazione di volontari che ha in gestione I3

G . d | cura @ la manutenzione di un piccolo bosco di pianura. Stiamo valutando ' [+] | | Paolo Zanini
ruppt di lavoro Ao Frigerio 09 April 2011 Sono Paolo Zanini e
sono il responsabile
Opportunita Qo Ao | Lo tecnico di questa
Impresa, investimenti, [+]

wab communi

La confusione sul prodotti naturall puo far male al biologico

) Nagx ultimi 3 anni il mercato degli alimentan bio & cresciuto del 5- 7% con
@5a4gio, swluppo a punta dell 2% nell' ultimo anno e sta progressivamente passando da  [+]

2 Sl M. sz... ~| Q syp.n ]@.am... - B)soct.. | Fiver... H Ul e9Q us ‘
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Part of the information and promotional material produced
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NSP brochure Cross-compliance National Observatory of
Agritourism brochure

= ———
& R |

Organic farming brochure  NRN brochure NRN website brochure

11
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International meeting on RD communication
Milan, 17t - 18" November 2011 (still to be confirmed)

In order to emphasise and disseminate each MS best communication
experiences on RD The Italian NRN — Lombardy Region, supported by EN RD,
will held a meeting for the general public and the rural development
stakeholders.

FOCUS: communication and advertising campaigns, information and promotional initiatives
that

* have used European funds
* have reached communication targets and objectives

 have used also new instruments (web communication, social networks, cross media
and viral marketing, etc.)

The initiatives provides for the active cooperation of other European NRN

12
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The event website

www.reterurale.it/communication

COMMUNICATING i ;{ g
RURALDEVELOPMENT S =
toCITIZENS :
REACHING OUR TARGETS THANKS TO BEST PRACTICE | PROJECT | EVENT | NEWS | PARTNERS | CONTACTS |

An instrument for collecting
- - Milan, 17th - 18th November 2011
experiences and materials at 1 7.18,11 o KT S T

n t i O n I I eve I H Please fill in the regitration form in order to participate and receive the related information.
Name
= i L &
>

A place where you can find
information and news and
register for the event as well

13
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Meeting Program - Thursday, 17t November

At the National Museum of Science and Technology “Leonardo Da Vinci”, in Milan

18.00: Registration of b PR By *
European delegations ﬁ = i = g =
19.00: Guided tours of the -0
exhibitions “The young face of
agriculture” and “Bon Appétit”

21.00: Galadinner

“The young face of agriculture” presents I
twelve projects financed by RDPs European
funds, showing how agriculture in Lombardy is
serving the citizen and leading the way. Itis a
high quality agriculture which remains at the
forefront of key technologies.

The exhibition Bon Appetit aims to investigate the main issues
related to food and consumption of food, lifestyles, food production and
the importance of conviviality.
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Meeting Program - Friday, 18th November

at Palazzo Lombardia in Milan

09.00 Registration and welcome coffee.

Keynote speech Region Lombardy/Italian Ministry of
Agriculture

Communicating rural development DG AGRI/ENRD CP

Presentation of case studies of communication and
dissemination activities from NRNs, Mas, LAGs TBC”

Buffet Lunch

Visit to the exhibition on the best european communication
campaigns

Presentation of case studies of communication and
dissemination activities from NRNs, Mas, LAGs TBC”

Closing remarks Palazzo Lombardia is the tallest building in Italy
and it was built to saving energy: power

18.00 End . .
generation from photovoltaic facade allows an
annual saving of 94 tonnes of CO2
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The best european communication campaigns will be
presented

In an Exhibition that will be held in the
covered square of Palazzo Lombardia In a book made in

' ' cooperation with Icograda
(The International Council of
Graphic Design Associations)

International Council

of Graphic Design Associations
A Partner of the International
Design Alliance

icograda
IDA

leading creatively




