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Roadshow in Schools
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National Network Unit
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Milan, November 18th, 2011

http://www.reterurale.it/Communication
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Road show
EU-truck visiting 27 schools in October-November 2010

Uge 4

3782 km in 5 weeks

The distance from Copenhagen
to Barcelona and back
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Road show

- 2 communication project
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The concept and educational material has been tested by teachers and students.
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Target group

e Age group: 15-18 years old

* Focus on students with an interest in social studies
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Why?

Information on EU and EU
Funds

Dialogue with (Future) potential beneficiaries

Show how industries, communities and remote
areas can benefit from EU support

Focus on youth and rural
| development
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Resources

*Budget increased due to strong interest from schools

*Ministry of Food: 41.000 € (1/3 of total budget)

*Manpower:
*Planning phase: 6 people from MA/Network Unit and Communication Units
*Road show: 4 people on the road for 5 weeks

*The project involved at least 12 people in the Ministry of Food
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Webpage

» www.blivklogpaaeufonde.dk

— educational material for students
and teachers

* A role-play — young people could be a
journalist, lobbyist, politician or a
person trying to get a project accepted.

e Practical information (time schedule
etc.)
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Order a Roadshow
on the website
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Invitation to all schools (age group 15-18)
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3 step concept

NISTERO DELLE POLITICHE AGRI
ALIMENTARI E FORESTALI

99 Classroom presentations on
EU funds - facts, mission and
projects supported

76 different presentations from
beneficiaries

8 small stands on EU funded
projects in truck (posters/lab
top/video)
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Discussions in small groups

The students are passing 8 posters with
different problems for discussion and
solutions
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EFF Poster

Find the Fish! — chip in fishboxes improve
traceability and quality

Discussion on how fishermen/fisheries sector, consumer
and authorities can benefit from the project

Find fisken!

Elektroniske fiskekasser kan fortalle, hvor fisken er fanget - og spare C
Wl Sy R oy e P

% Til glade for fiskere, for-
*  brugere og miljost

Fiskeriudvikling.dk

RegioneLombardia
Agricoltura
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M Curopean Network for
Rural Development

LEADER/FLAG Poster
“Cold Hawaii” — diversification of
traditional fisheries community

Discussion on how to develop a local community
from a LEADER approach — select the best projects

ir ¥
Ministeriet for Fadevarer, Landbrug og Fitker !

Cold Hawaii ligger i Danmark

Landdistrikter.dk Can Burvpamis o whond for
i] Udviing of Landsatrkterns og Den
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http://www.tv2bornholm.dk/moduler/nyheder/showregvideo.asp?dato=26-10-2010&videoid=8977
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Media

* Press-releases from Ministry and Agency

e Everyday Press-releases to the local media — newspapers, tv,
radio and on the web.
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A “How to Create Growth” Competition

Announcement of the winner by the Minister of Economic and Business
Affairs in january 2011.
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Roadshow outcome

e 27 schools
e 99 teams

e Around 3000 students

Know about EU funding and EU funded projects
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Thank you for your attention
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Link to TV-spot

http://www.tv2bornholm.dk/moduler/nyheder/showregvideo.asp?dato=26-10-2010&videoid=8977
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