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Two Ways to Promote Rural Tourism 



Method #1 

• “Hazajáró Hétvége” (roughly 
meaning the “Weekend of 
Homecoming”) 

• Aim: promote providers of rural 
accomodation who offered a 20 
percent discount for a weekend 

• Primary target group: urban 
population 

• Cost: 94 million HUF / approx. 
338000 €) 



• Outdoor 
• Billboards 

• Posters 

• Printed press – mostly 
ads 

• National newspapers 

• Regional newspapers 

• Weekly papers (esp. for women) 

• Program magazines (including a travel magazine) 

Method #1 



Method #1 

• Online 
• Own site 

• Banners 

• Direct marketing 

• Radio channels 
• Three types of spots 



Method #2 

• “Vidék Kaland” (“Countryside – Adventure”) 

• Aim: promote the coutryside via young volunteers who spent a week 
at a farm 

• Primary target group: urban population 

• Cost: none 



Method #2 

• Printed press – news, 
reports 

• National newspapers 

• Regional newspapers 

• Weekly papers (esp. for 
women) 



• Online 
• Own site 

• Reports 

• Blogs with videos and pictures 

• Facebook page, Youtube channel 

• TV and radio channels 
• News, features 

Method #2 

http://www.videk-kaland.hu/
http://rtlklub.hu/hirek/belfold/video/134977


Thank You for Your attention! 
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